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• Social media are interactive technologies that allow the creation or 
sharing of information, ideas, career interests, and other forms of 
expression via virtual communities and networks

Defining Social Media
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Social Media in Business

• Social media is an integral part of
any business success strategy. In
fact, in today’s day and age,
businesses cannot afford to ignore
social media.

Presentation sub-title

Why Social Media? The Figures

Of 
online adults use 
social networking 
sites everyday

74% 57% 81%
of consumers 
research online 
before making big 
purchases/decisions

of your sales 
funnel may be 
accounted for by 
social media
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Social 
Platforms 
help you:

Increase/Create 
brand awareness

Share/learn 
information from 
experts on various 
topics

Connects your 
company with its 
customers

Track results for 
each channel

Boost sales and 
leads

Social Media for Business
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Our Social Media Platforms - ICIPE
Facebook - @icipe.insects

https://www.facebook.com/icipe.insects

Twitter- @icipe

https://twitter.com/icipe
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Our Social Media Platforms

LinkedIn- @ICIPE

https://www.linkedin.com/company/icipe/mycompany/
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Our Social Media Platforms - RSIF
Facebook - @TheRSIF

https://www.facebook.com/TheRSIF/

Twitter- @PasetRsif

https://twitter.com/PasetRsif
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Our Social Media Platforms
Instagram- @pasetrsif

https://www.instagram.com/pasetrsif/

LinkedIn- @Paset-Rsif

https://www.linkedin.com/company/paset-rsif/
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Facebook

Facebook
@TheRSIF

Desktop view Mobile view 
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Facebook Analytics- Jan to Jun
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Jan 01 - Jun 22, 21

Facebook Highlights

Fans

The number of likes on Facebook
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Twitter

Twitter
@PasetRsif

Desktop view Mobile view 
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Twitter Analytics- Jan to Jun
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Number of people Twitter followers

Jan 01 - Jun 22, 21
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LinkedIn

LinkedIn
@Paset-Rsif

Desktop view Mobile view 
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Instagram

Instagram
@ pasetrsif

Desktop view Mobile view 
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Top Media Posts

Top Facebook Post Top Tweet
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Top Media Posts

Top LinkedIn Post Top Instagram Post 
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Managing Social Media

• This is the process of managing your 
online presence on social media platforms 
like Facebook, Instagram, and Twitter by 
creating, publishing, and 
analysing content you post.

• It also includes engaging and interacting 
with social media users
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Why Practise Social Media Management

Reach

Users

Performance
Via social, companies can build their brand and even generate 
leads and sales. Almost 45% of B2B (Business to Business) 
marketers, for instance, have earned a client through Facebook

Social media networks connect you with users across the world. 
You can also use social media platforms, like Pinterest, to reach 
niche audiences, something traditional media could not achieve

Incorporating social media into your marketing strategy 
allows you to align your marketing initiatives with user 
behaviour.

Cost
Social media is a cost effective way of advertising, because 
it is free to join and use. Even paid advertising is much 
cheaper than using traditional offline media
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Focus of Social Media Management

• Creating a social media strategy 

• Auditing your existing social media strategy 

• Researching your target audience 

• Choosing your social media platforms 

• Designing your social  media profiles 

Social media management focuses on the following:
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• Developing Social media ads 

• Creating and populating your social 
media calendar 

• Responding to social media followers 

• Creating platform specific content 

• Growing your reach 

• Monitoring your social media platforms 
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What we did Right

Audience Growth

Content Plan

New Specified  Campaigns

New Channels

Interaction & Feedback
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Next Steps 

Encourage Feedback 

Maximise Platforms 

Incentivize Engagement
This means tapping into our audience’s desires e.g. 
entering a contest, share a video, like a Facebook page, 
visit a website, subscribe to a newsletter

Feedback allows you to know what your customers think about 
your brand and services. This helps you evaluate where you can 
improve and where you stand among your competition

Knowing where your business social media accounts will 
best interact is important information when crafting 
effective social media campaigns and posts. 
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Social media is about the people, not 
your business.

Provide for the people and the people 
will provide you.

Matt Goulart
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Engage with us today!

Facebook - @TheRSIF

https://www.facebook.com/TheRSIF/

Twitter- @PasetRsif

https://twitter.com/PasetRsif

Website- Rsif-Paset

https://www.rsif-paset.org/

Instagram- @pasetrsif

https://www.instagram.com/pasetrsif/

LinkedIn- @Paset-Rsif

https://www.linkedin.com/company/paset-rsif/

Email

rsif@icipe.org

Netherlands Directorate-

General for International 

Cooperation.

Direct Financial support to icipe from:-
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For more information contact

Regional Coordination Unit

Regional Scholarship and Innovation Fund 

International Centre of Physiology and Ecology (icipe) 

P.O. Box 30772-00100, Nairobi, Kenya

Tel +254 (20) 8632000

dg@icipe.org, icipe@icipe.org, rsif@icipe.org

facebook.com/TheRSIF

@pasetrsif

linkedin.com/in/PASET-RSIF/

Thank you!
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